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Executive summary  
The Internal and external communication channels and resources in D5.2 outlines the communication 
and dissemination activities for the OpenBEP4EU project. 

Internal communication is using the SharePoint as channel for document repository, mailing group and 
internal news. 

External communication channels are primarily the website, www.openbep4.eu, the social media chan-
nels LinkedIn and BlueSky. It is essential for the communication the stakeholders to be addressed. The 
stakeholders are addressed at three levels, the experts, who will be invited for the advisory board, the 
EU and national networks, working with building energy performance and certificates, and the broader 
public. 

The communication is being monitored via the different digital, online analytics tools related to the com-
munication channels, and through interviews with participants in webinars and physical events, like con-
ferences, seminars and workshops. 

 

 

 

 

  

http://www.openbep4.eu/
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1. Introduction 

1.1. Brief presentation of OpenBEP4EU 

OpenBEP4EU aims to deliver an open-source, universal software implementation of the ISO 52000 
standards family, namely the EU Kernel EPC Engine, to facilitate simultaneous and coordinated adop-
tion of an innovative EPC calculation approach among all the EU Member States. OpenBEP4EU will 
make building performance data easily accessible to various stakeholders like financial institutions, en-
ergy service providers, and building owners, fostering the development of financial products supporting 
sustainable renovation projects. Therefore, a core element of openBEP4EU’s activities is the creation 
of an EPC Support Team to drive market adoption as well as a Sustainable Design Data Hub, aligned 
with the overarching goals of the European Bauhaus initiative, that not only serves as a data repository 
but also promotes collaboration and research for sustainable architecture and design.  

1.2. Purpose and structure of the document 
Purpose of the document is a follow up on D5.1 Dissemination and Communication Plan (DCP) con-
cerning internal and external communication and the channels and resources for the communication in 
the OpenBEP4EU project. As the channels, expected results, as well as the visual identity of the project 
have been determined in the DCP, this report focus on the activities so far and on the monitoring tools 
and results. In chapter 2, the document summarises the chosen communication tools, channels and 
expected results, and the expected contribution from the partners. Chapter 3 explains the stakeholder 
pyramid, the three levels of engagement with stakeholders, and the description of the stakeholders. 
Chapter 4 describes the outcomes so far and chapter 5 the ongoing monitoring. Both in chapter 4 and 
5 the descriptions are for internal as well as external communication. In the conclusion in chapter 6, an 
evaluation of weaknesses and strengths in the internal and external communication is performed. In the 
appendixes, the table for the monitoring of events, and the overview of the planned external dissemina-
tion and communication activities are shown.  

1.3. EU Life guidelines for Communication and GDPR rules 

Communication is an important part of EU-funded projects. LIFE programme beneficiaries have obliga-
tory communication requirements described in detail in the Communication and GDPR rules from the 
European Commission1. OpenBEP4EU considers the guidelines and GDPR rules. 

1.4. Disclaimer 
OpenBEP4EU is Co-funded by the European Union under Grant Agreement No. 101167613. Views and 
opinions expressed are however those of the author(s) only and do not necessarily reflect those of the 
European Union or CINEA. Neither the European Union nor the granting authority can be held respon-
sible for them.  

 

1 Communication and GDPR rules - European Commission. 

https://cinea.ec.europa.eu/programmes/life/communication-and-gdpr-rules_en
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2. Internal and External Communication Tools and 
Channels 

As mentioned in the introduction, the CDP has described the strategy for the communication and dis-
semination of OpenBEP4EU, and the concrete elements in the plan. This chapter bridges the two doc-
uments and brings an overview of the core elements. 

2.1. Tools, channels, and expected results 

The following tools and channels have been considered and selected for the OpenBEP4EU communi-
cation, along with the relevant goals for the communication: 

Table 1: Communication tools and channels 

Tools and channels  Metrics method  Expected results  

SharePoint Level of activities As needed but at least monthly information 
e.g. news from the management board 
meetings 

Website  Number of visits -        5.000 page views 
-        2.000 entrances 
-      5% CTR  

Newsletters  Engagement rate  -       Min. 2 per year 
-     30% opens   
-       10 % click on links  

Social media  No. of followers LinkedIn: At least 4 updates a year 
Bluesky: At least 4 updates a year 
>500 followers in total 
>3 SoMe campaigns – at least 1 per year 

Project publications Peer reviewed articles At least 3 (1 per year) 

Non-scientific publica-
tions 
 

 >6 (2 per year) technical articles in non-sci-
entific fora 

Project documenta-
tion (final report)  

>200 downloads from the project website 

Webinars / workshops Programs and partici-
pants’ lists 

Participation in >5 workshops 
>100 stakeholders 

Joint activities with sister pro-
jects 

Programs and partici-
pants’ lists 

3 joint webinars 
5 joint workshops 
>80 stakeholders 

Pilot sites Programs and partici-
pants’ lists 

3 webinars/workshops  

• - 1 training session per pilot site 
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Tools and channels  Metrics method  Expected results  

EPC Support Team 
Zero Emission Buildings 
Academy EU BAUHAUS Sus-
tainable Design Data Hub 

Programs and partici-
pants’ lists 

2 workshops per year (20 participants) & 3 
focus group interviews (10 participants) 
150 stakeholders involved 

 

The leader of WP5 (EGC) is responsible for the overall management and support of the activities defined 
in the Dissemination and Communication Plan (D5.1) and is developing the main tools and materials to 
be used during the project.  

2.2. Partners’ contribution  
All partners will be actively involved in the implementation of the dissemination and communication 
actions and are highly committed to ensure a satisfactory dissemination of the project’s results. In gen-
eral, the expected contributions from partners are to:  

• Engage their local networks through specific channels (e.g., local social media and workshops). 
• Contribute by providing content for the website, including updates, articles, and event summar-

ies. 
• Implement publicity and dissemination campaigns in their own countries as well as internation-

ally exploiting their contacts and networks.  
• Provide content, such as news, updates, and results for the web portal, newsletter, LinkedIn, 

and Bluesky (open SoMe channel – replacing Twitter / X). 
• Help to keep the project’s social media accounts (SoMe) alive and active with a focus on each 

partner’s country, to individually stimulate each partner to increase the audience from its own 
country.  

Concretely and according to the Dissemination and Coordination Plan (D5.1), partners develop their 
own DCPs including the above-mentioned activities. To reach an audience as broad as possible, it is 
important to use all partners’ channels including personnel SoMe accounts. Partners will be supported 
in the work by getting a template for their DAC plans and during the project being provided with drafts 
for texts and photos. 

A follow up on the partners’ CDPs will be part of D5.8. 
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3. Stakeholders 
You will find below a short description of the key stakeholders in the OpenBEP4EU project. The list is a 
result of an on-going process and remains open during the project. The table is being continuously 
updated, incl. creating a database with all the relevant stakeholder for the newsletter, social media a.o.  

3.1. Stakeholders’ ‘pyramid’ 
The stakeholders are divided into three main categories, where OpenBEP4EU will have a continuous 
dialogue with the advisory board, appointed by the project manager, European Dynamics. The European 
and national networks will be main target groups, and the public will be informed at a general level.  

 

Figure 1: OpenBEP4EU stakeholder categories 

When communicating towards those networks, partners listed below ensure that those networks receive 
the information about OpenBEP4EU’s communication & dissemination actions – within the GDPR reg-
ulations. 

Table 2: Targeted stakeholders’ groups, tools & networks for the relevant categories 

Stakeholder  Description  

Assessors / Energy auditors  
Professionals responsible for evaluating the performance, compli-
ance, and quality of buildings or systems against predefined stand-
ards or benchmarks.  

Energy Service Companies (ES-
COs)  

Businesses that provide energy solutions, including retrofitting and 
performance-based energy savings projects to improve efficiency 
and reduce costs.  

Smart Home Technology develop-
ers  

Developers of Smart Home and other related technologies. As 
buildings become increasingly connected with smart technologies, 
they are more interested in energy efficiency and SRIs.  

Building material manufacturers  
Manufacturers of materials, which play a crucial role in the energy 
efficiency of buildings.  

Building owner/managers  
Individuals or entities overseeing the ownership, operation, and 
maintenance of buildings, ensuring functionality and efficiency.  

Construction and development com-
panies  

Companies that are directly related with the construction and ren-
ovation of buildings  

Advisory 
board

European and national 
Networks

The public
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Researchers and developers  
Experts in academia or industry focused on advancing innovative 
technologies, methodologies, and solutions for sustainable build-
ing design and operation.  

Third-party app developers  

They create applications, software or platforms that leverage the 
EU Kernel EPC Engine functionalities, providing related services 
to end-users (e.g. assessors/ energy auditors). Their products 
form the User Interface and experience in interacting with the en-
gine.  

Financing Institutions  
Banks, investment firms, or funding agencies that provide capital 
for building projects, energy efficiency upgrades, or renewable en-
ergy initiatives.  

Insurance companies  
They insure buildings and properties. Insurers are increasingly in-
terested in the energy efficiency of buildings, as it affects risk as-
sessment and property value.  

Public Authorities  
Governmental or regulatory bodies that enforce compliance with 
laws, policies, and standards related to building design, operation 
and sustainability.  

Tenants  
End-users of buildings, directly impacted by the energy perfor-
mance of the properties in which they live or use.  

3.2. Sister projects 

During the project, contact with sister projects is an important element in the external communication. 
Preliminarily, the following projects can be mentioned – we will follow up with responsible partners. You 
can also find an overview on the website.  

The following sister projects have been identified in the GA: 

- FORTESIE 

- BENEFICE 

- DATACELLAR 

- SmartLivingEPC 

- CHRONICLE 

- NEBULA 

- QualitEE  
- U-CERT EPBC  
- Smarter EPC 

- iEPB 

- ENERGATE 
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4. Outcomes 

4.1. Internal communication 

For the internal communication we use e-mails, Teams for online meetings and SharePoint for sharing 
documents. 

4.1.1. E-mails 

In SharePoint, we have made a mailing group for information to the whole consortium. Other email 
communication is currently not structured and happens either within small groups or between individuals.  

4.1.2. Teams 

Teams is used as a tool for scheduling meetings, fixing them in the calendar and performing them online. 
Teams also provides further tools, e.g. registration of participants and notes from the meeting (AI). This 
can be developed further within the consortium. 

 

Figure 2: OpenBEP4EU Teams meeting in calendar 

4.1.3. SharePoint 
SharePoint plays a pivotal role in fostering collaboration, coordination, and the exchange of vital infor-
mation among project partners. The tool is designed to enable partners to work cohesively, harmonising 
their efforts and ensuring that each entity remains well-informed about project developments. It consti-
tutes a communication channel for internal communication within the consortium.  

SharePoint serves as the central platform for sharing documents, event schedules, and updates. Part-
ners will upload their contributions to ensure all project information is up to date and easily accessible.  
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Figure 3: Screen shot of SharePoint starting page 

In SharePoint there is a facility for News, where we share updates on Social Media and Newsletters. 
All partners can add news that they might find relevant for the consortium. 

The main activity in SharePoint is the sharing of documents. Until now there is only limited traffic on 
SharePoint. See also chapter 5. Monitoring.  SharePoint has more facilities that we can use, when 
needed. 

4.2. External communication 

OpenBEP4EU is developing a number of communication channels for disseminating news from the 
project: 

• The project website 

• A newsletter  
• LinkedIn 

• BlueSky 

• Articles and reports 

• Events 

The communication channels are described shortly in the following including the monitoring.  

4.2.1. Website  
The Website of the project is called www.openbep4.eu. It is an on-going process to keep the website 
updated with the latest news and results from the OpenBEP4EU project. Updates will take place at least 
once every quarter or as needed. 

http://www.openbep4.eu/
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Figure 4: Screen shot of the opening website, www.openbep4.eu 

 

 

Figure 5: Screen shot of the team website, www.openbep4.eu 

4.2.2. Newsletter 
A biannual digital newsletter will be sent out to all interested who have signed up for the newsletter on 
the web site, and min. 6 in total will be sent during the lifetime of the project. In M6, EGC will present a 
draft newsletter and will ask for contributions from all partners: articles, pictures, participation in events 
update. EGC has created a subscription form via Mailchimp in line with the General Data Protection 
regulation. This form is embedded on the website, giving all users of the website the possibility to sub-
scribe and via e-mail to receive the latest project news and invitation to events. EGC distributes the 
newsletter to the OpenBEP4EU mailing list via Mailchimp. Every newsletter gives the possibility to sub-
scribe or unsubscribe. EGC encourages all partners to share the newsletter via their website and other 
communication channels. 

The first newsletter is expected to be sent out in March 2025. 

http://www.openbep4.eu/
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Figure 6: Draft for OpenBEP4EU newsletter 

4.2.3. LinkedIn 

OpenBEP4EU has decided to focus on LinkedIn and BlueSky. LinkedIn is the professional network to 
inform on news from the project and events.  

LinkedIn is the most popular professional social network today and is one of the best channels to help 
to grow a business network. OpenBEP4EU LinkedIn page has been created, and the first post(s) was 
sent out in M4. 

LinkedIn will be used to inform and engage stakeholders. To promote dissemination on LinkedIn, content 
will be shared at least every quarter, together with some SoMe campaigns, which will contain a serial of 
LinkedIn posts, as a successive “story”.  
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Figure 7: Screen shot of the LinkedIn profile for the project (25/11 2024). 

4.2.4. Bluesky 

The consortium will test Bluesky as one of the project’s channels. OpenBEP4EU’s account has been 
created with the following address: openbep4eu.bsky.social 

As a replacement for Twitter / X, Bluesky is a social media app that, at its core, is largely similar to “X”, 
formerly known as Twitter. Like Twitter, users can post short, 300-character messages, images and 
videos. Bluesky has over 32 million users. 

The Bluesky account will be developed in the next months with more content and connections. To pro-
mote engagement some hashtags have been identified and included in the project’s tweets, such as 
#horizoneurope, #LIFE, #energycertificate, #energyefficiency and #buildingperformance. The trending 
hashtags will be searched and disseminated to raise awareness about the project. Moreover, strategic 
Bluesky accounts, like the ones of partners, events, Horizon Europe and LIFE - initiatives and journalists 
will be followed. Captivating images will be included in all the project’s tweets to catch the public’s at-
tention.  
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Figure 8: Screen shot of BlueSky 

4.2.5. Articles 

OpenBEP4EU plan to publish articles in reviewed magazines as well as in non-scientific magazines and 
fora. It is a possibility for reaching an audience, interested in building performance, energy certificates 
and the quality discussion in the building sector as such, including the objectives of the New European 
Bauhaus. Below an overview of the minimum of articles to be delivered by the OpenBEP4EU partners. 

Table 3: Overview of articles 

Year Month Type Topic WP 

2026 19 Article Reviewed article 1 WP01 
2026 26 Article Reviewed article 2 WP01 
2026 30 Article Reviewed article 3 WP01 
2026 19 Article Technical articles in non-scientific fora 1 WP01 
2026 19 Article Technical articles in non-scientific fora 2 WP01 
2026 26 Article Technical articles in non-scientific fora 3 WP01 
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2026 27 Article Technical articles in non-scientific fora 4 WP01 
2027 30 Article Technical articles in non-scientific fora 5 WP01 
2027 30 Article Technical articles in non-scientific fora 6 WP01 

4.3. External Events 

A list of external events, conferences, exhibitions, congresses etc. will be developed by the partners to 
integrate in the dissemination and Communication Plan and to use as options for informing on the work 
in OpenBEP4EU. The following list is from the GA – to be qualified in relation to the progress of the 
project and project results. 

Table 4: Overview of workshops and webinars 

Year Month Type Deliverables WP 

2025 6 Webinar/workshop Joint Webinar 1 - with sister projects  WP05 
2026 17 Webinar/workshop Joint Webinar 2 - with sister projects WP05 
2026 26 Webinar/workshop Joint Webinar 3 - with sister projects WP05 
2025 6 Webinar/workshop Joint Workshop 1  WP05 
2026 17 Webinar/workshop Joint Workshop 2 WP05 
2026 26 Webinar/workshop Joint Workshop 3 WP05 
2026 27 Webinar/workshop Joint Workshop 4 WP05 
2027 30 Webinar/workshop Joint Workshop 5 WP05 
2025 6 Workshop Workshop 1 - WP4 WP04 
2026 17 Workshop Workshop 2 - WP4 WP04 
2026 26 Workshop Workshop 3 - WP4 WP04 
2026 27 Workshop Workshop 4 - WP4 WP04 
2027 30 Workshop Workshop 5 - WP4 WP04 
2027 30 Workshop Workshop 6 - WP4 WP04 

 

The first webinar with sister projects is under planning. The next workshops will be planned shortly 
afterwards. 
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5. Monitoring of Results 
OpenBEP4EU includes the vision and objectives of the New European Bauhaus initiative by developing 
reliable and comparable assessment of the energy performance of buildings to foster a sustainable, 
beautiful, and inclusive built environment in Europe. To monitor and evaluate the outreach and coverage 
of communication and dissemination activities, the following methods and indicators will be used: 

- SharePoint: SharePoint activity is purely internal, but monitoring the use gives data on the 
effect of the internal communication. 

- Website Analytics: Website traffic will be tracked, including the number of visitors, page views, 
and download statistics for project materials. See 5.1 Automatically generated feedback. 

- Newsletter Engagement: The open rates will be measured, as well as the click-through rates, 
and feedback received from newsletters. 

- Social Media Metrics: The engagement metrics on social media platforms will be analysed, 
such as likes, shares, comments, and follower growth. 

- Event Participation: The number of participants will be assessed as well as the feedback, and 
engagement during workshops, seminars, and demonstration events. 

- Feedback Surveys: Feedback from stakeholders through surveys and questionnaires to as-
sess the effectiveness and relevance of communication and dissemination activities. 

- Quantitative Indicators: The number of technical reports downloaded will be tracked, as well 
as the attendance at workshops, and the reach of social media posts. 

- Qualitative Indicators: Qualitative feedback will also be gathered on the usefulness and impact 
of project resources and activities. 

For the SharePoint, the website, LinkedIn and BlueSky - see 5.1 Automatically generated feedback. The 
first newsletter hasn’t been sent out yet, so there is no tracking for it. 

For events, dissemination and technical reports and other results of the project, qualitative monitoring 
through e.g. questionnaires and interviews will be performed. 

5.1. Automatically Generated Feedback 

To measure the impact of all dissemination activities, automatically generated feedback via online ana-
lytic tools will be tracked across each platform. The aim is to optimise outreach, engagement, and 
awareness. 
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5.1.1. SharePoint 

 

Figure 9: Traffic on the OpenBEP4EU SharePoint – low activity as we are in the first phase of the pro-
ject 

5.1.2. Website 

The Website is being monitored with the analytic tool Matomo which is aligned with the European GDPR 
legislation.  

The measured impact will be updated annually (M16 and M30). But preliminary results show the follow-
ing for the website: 

• 118 visits 

• Visits from 10 countries 

Target is 5.000 visitors. 

 

 

Figure 10: Traffic on www.openbep4.eu - the website was launched at the end of 2024 - visits over 
time shows recent activities have increased 
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Figure 11: Distribution of visits on www.openbep4.eu 

 

 

Figure 12: Visits per country www.openbep4.eu 

5.1.3. LinkedIn and BlueSky 

BlueSky now has more than 32 million Users (February 2025). To the OpenBEP4EU consortium, it is 
still relatively new the account has six followers Feb 2025.  

For LinkedIn and Bluesky posts, the analytic tools that each platform gives will be used. LinkedIn Ana-
lytics and Google Search Console will be used to analyse the performance of activities. 

At this point on LinkedIn, two posts have been published, and the profile has 66 followers. Target is 500 
followers. The following activity was tracked: 

• 926 impressions 

• 38 reactions 

http://www.openbep4.eu/
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Figure 13: Activity on LinkedIn 

5.2. Human Generated Feedback 

Feedback collection via interviews and questionnaires will be used to assess the interest raised in a 
particular audience and measure the understanding of the conveyed knowledge. 

The activity of each partner will be collected in a template for each event. The first event is to take place 
in March 2025. The template is shown in ANNEX 1 (will be further developed).   
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6. Conclusion 
The website and SoMe are the main communication channels, as they provide external visibility and 
contain detailed information about the project goals, scope, progress and partners not only to the net-
work and the advisory board, but the information is also available to the public. OpenBEP4EU’s website 
and the accounts on SoMe will be used to register the traffic on these media and analyse the profile of 
visitors. 

6.1. Internal communication 

The internal communication is running according to the expected level of activity. There is a monthly 
meeting with the WP leaders, working well on Teams, and a yearly general assembly, where the con-
sortium meets physically.  

Teams has some functions that we might test along the way – e.g. registering presence, writing minutes 
and suggesting action points. 

The SharePoint is used for sharing documents, and as we are still in the early hours of the project, it is 
limited how much it is used. We need to follow up on being sure that it works for everybody in the 
consortium. 

6.2. External communication.  
We have all the communication channels up and running. We need to send out a newsletter in March, 
and we need to make two posts on BlueSky a.s.a.p., but the number of followers and visits are satisfac-
tory, considering that there are no results yet to inform about.  

Events are slowly starting – the first event with sister projects will be held in March 2025.  

In general, the work with the stakeholders needs to be accelerated, and the follow up on partners web-
sites and internal communication as well. These are points of observation. 

This first version of the D5.2 will be reviewed and updated in version 2, D5.8 to be delivered in M16. 
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7. ANNEXES 

7.1. ANNEX 1 – Monitoring of DAC activities 

Use the table as a first page for a short report on the activity, and enclose the further information, pro-
gram, participant list, minutes, press release etc. 

Event Title or name of the event  

Website link if applicable 

☐Organized 
by third parties 

Date  

☐Organized by 
OpenBEP4EU 
partner 

Location  

Type of 
event 

☐ 

Conference 

☐ Semi-
nar 

☐ Work-
shop 

☐  
Exhibition / Fair 

☐ 

Other: 
Indicate 

☐ 

Showcase/Pilot 
site 

☐ 

Meeting 

☐ 

Forum 

☐ 

Visit 
☐ 

Campaign 

 

Description Main focus, organizers, topics addressed, periodicity of cel-
ebration etc. 

Associated 
costs: 

Inscription 
etc. 

W4RES 
contribution 

Presentation subject or name of the lecture, Purpose of 
presentation, topics addressed, main contents of the 
presentation, partner contribution 

Responsi-
ble partner: 

 

Audience ☐  

Research 

☐ Indus-
try 

☐ Build-
ing own-
ers 

☐  

Medias 

☐  

Other: 
Indicate 

☐ 

Academics 

☐ Policy 
makers/ 
authorities 

☐ Civil 
Society 

☐ 

Financial enti-
ties 

☐  

Members of 
associa-
tions: 

Indicate 
which 

Attendants’ pro-
files:  

Further specify if needed: i.e. ESCOs, 
engineers, utilities, installers, promoters, 
manufacturers, building owners a.o. 

Number of 
attendants:  

Feedback Summarize the event, main reactions, interests from the audience and conclusions. 

Materials  Indicate the materials used or developed: power point presentation, leaflet, poster, video, 
Ad hoc Dossier, etc. 

Attachments Indicate the information you send attached for the report: event agenda, photos, material 
specifically developed…etc. You can also include some pictures here. 
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7.2. ANNEX 2 - Timeline for External Communication Activities 
(from D5.1) 

Phase 1 will focus on creating awareness about the project. 

Year Month Type Outcomes to be disseminated 

2024 Sept Milestone  Milestone 1 Launch of openBEP4EU 

2025 Feb Deliverable D2.1 User Needs and Requirements Report for the EU Kernel 
EPC Engine WP2 1 - EDR - Document, report - Public  

2025 Feb Milestone Milestone 9 Launch of D&C plan and communication channels 
/ WEBSITE 

2025 Feb Webinar/workshop Joint Webinar 1 - sister projects - evt. EPC Engine and / or pilots 

2025 Feb Webinar/workshop Webinar/workshop 1  
2025 Feb Workshop Workshop 1 - WP3 and WP4 - feedback from stakeholders 

2024 Feb SoMe LinkedIn news no.1 

2025 Feb Media Press Release no. 1 

2025 Feb SoMe LinkedIn news no.2 

2025 June SoMe LinkedIn news no.3 

2025 Feb SoMe Bluesky post no.1 

2025 June SoMe Bluesky post no.2 

 

Phase 2 will focus on the involvement of stakeholders in concrete training sessions and pilot cases 
to test solutions. 

Year Month Type Outcomes to be disseminated  
2025 July Deliverable D3.1 Innovative Inspection Procedures Handbook WP3 3 - 

EUP R — Document, report - Public  
2025 Jul SoMe LinkedIn news no.4 – announcing the handbook 
2025 Jul SoMe Bluesky post no.3 
2026 Jan Deliverable D2.3 Integrated SRI for Enhanced Energy Performance As-

sessments and Financing Practices WP2 3 - EUP R — Docu-
ment, report PU - Public  

2026 Jan SoMe LinkedIn news no.5 
2026 Jan SoMe Bluesky post no.4 
2026 Jan Webinar/work-

shop 
Joint Webinar no 2 

2026 Jan Webinar/work-
shop 

Joint Workshop no 2 

2026 Jan Workshop Workshop 2 - WP4 
2026 Jan Milestone Milestone no 2 openBEP4EU Kernel EPC Engine 
2026 Mar Deliverable D4.1 EPC Support Team (EPCST) Establishment WP4 5 - 

EPBC OTHER PU - Public 19 
2026 Mar Article Reviewed article no 1 
2026 Mar Article Technical articles in non-scientific fora no 2 
2026 Mar Media Press Release no 2 
2026 Mar SoMe Social media campaign no 1 
2026 Mar Interviews Focus group interviews 
2026 Mar SoMe Bluesky post no.5 
2026 Aug SoMe LinkedIn news no.6 
2026 Aug Milestone Milestone 8 Data Access Platform Launch and Utilization 
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Year Month Type Outcomes to be disseminated  
2026 Aug Deliverable D3.3 Technical Report for Innovative Inspection Procedures in 

EPCs WP3 5 - EPBC R — Document, report PU - Public 24 
2026 Sept Milestone Milestone 3 OpenBEP4EU Data Space 
2026 Oct Workshop Workshop no 3 - WP4 
2026 Oct Webinar/work-

shop 
Joint Webinar no 3 

2026 Oct Webinar/work-
shop 

Joint Workshop no 4 

2026 Oct SoMe Social media campaign no 2 
2026 Oct Webinar/work-

shop 
Joint Workshop no 3 

2026 Oct Article Technical articles in non-scientific fora 3 
2026 Oct SoMe Bluesky post no.6 
2026 Oct Deliverable D3.4 Demonstration and Training Program Resource Package 

WP3 4 - SBC OTHER PU - Public 26 
 

Phase 3 will be dedicated to dissemination of results towards the broader audience including a public 
conference.  

Year Month Type Outcomes to be disseminated  
2026 Nov SoMe LinkedIn no.7 
2026 Nov SoMe Bluesky post no.7 
2026 Nov SoMe Social media campaigns no 3 
2026 Nov Article Reviewed article no 2 
2026 Nov Article Technical articles in non-scientific fora no 4 
2026 Nov Workshop Workshop no 4 - WP4 
2026 Dec Deliverable D5.7 Final Publishable Report WP5 1 - ED R — Document, re-

port PU - Public 
2027 Dec SoMe LinkedIn news no.8 
2027 Dec SoMe Bluesky post no.8 
2027 Dec SoMe LinkedIn news no.9 
2027 Dec SoMe Bluesky post no.9 
2027 Feb Milestone "Milestone 6 Successful Demonstration and Training Program 

Completion " 
2027 Feb Milestone "Milestone 7 EPC Uptake Measurement and Documentation " 
2027 Feb Deliverable D2.5 Comprehensive Open-Source Documentation and Train-

ing Kit WP2 5 - EPBC OTHER PU 
2027 Feb Article Technical articles in non-scientific fora 5 
2027 Feb Deliverable D4.4 Bauhaus Design Data Hub Launch and Operations WP4 4 

- SBC OTHER PU  
2027 Feb Deliverable D5.6 Policy Recommendations WP5 5 - EPBC R — Document, 

report - Public 
2027 Feb Article Reviewed article no 3 
2027 Feb Article Technical articles in non-scientific fora 6 
2027 Feb Workshop Workshop no 5 - WP4 
2026 Feb Webinar/work-

shop 
Joint Workshop no 5 

2027 Feb Workshop Workshop no 6 - WP4 
2027 Feb SoMe LinkedIn news no.10 
2027 Feb SoMe Bluesky post no.10 

 


